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Marketing automation helps you to identify potential customers, I
k J

automating the process of nurturing those leads to sales-readiness. It .

automates actions that bring prospects to the point where they can be

directly approached by the sales team with the aim of closing a sale and

v
starting an ongoing relationship, and the information it gathers can drive v
O

your choice of marketing tactics.
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Tools for Marketing Automation METANOVA

Forms and Landing Pages

These tools have been the mainstay of online marketing for a long time. They help brands capture information from prospects and then route it

to various systems for storing and/or action.

Lead Scoring
An integral part of all marketing automation and email platforms. Many of these more advanced solutions are moving beyond scoring as a result
of activities (visits, opens, clicks, etc.) and scoring based on perceived intent and/or buying stage. Lead scoring improves the communication

between the marketing and sales teams and helps everyone do a better job.

Lead Filtering and Management
Some marketing automation platforms serve as a landing spot for leads that don't quite include enough information to pass on to sales. For an
increasing number of B2B organizations, this is becoming less relevant. The abundance of data on a targeted market segment makes it possible

to move to a “contacts only” customer data structure. This brings every account and contact into the CRM.

Social Media Management

This allows for the distribution of content across most major social platforms from one interface. Marketers no longer have to manage each
account individually. This can increase security because social media account managers don't need access to the underlying login credentials.
Rather, they receive access via the automation platform. The use of social media management tools also helps maintain a consistent brand image

across all social media platforms. Marketers can reuse images or content easily, tweaking them to suit the format of each platform but

maintaining the integrity of the message.
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Marketing Consulting

A. Assess Goals

Let’s start by identifying what you want to accomplish.

* What are your business’ top revenue producers?
* What is your business’ value proposition?

* What is your company’s brand perception in the marketplace?
* What do you want to change and improve about your company?

B. Develop Strategy

Once your business goals have been identified, let us help you develop a

strategy to accomplish them.

C. Align Strategy with Goals

Your sales and marketing strategy should align with the overall goals of your business; we'll help you keep your eye on the prize.

D. Create Infrastructure to Execute Strategy

Does your business have the resources to execute the strategy? We can help you assess your resources - human, technical, operational and

financial - to ensure you have the resources to properly execute strategy and accomplish you goals.

E. Defining Marketing and Sales processes

A critical step of the strategic marketing consulting process is defining and documenting your marketing and sales process. We work with you to

clearly define the process and fully document the flow from the initial marketing channels through the sales process to revenue generation.



F. Establishing marketing and sales metrics METANOVA

Marketing metrics and sales metrics provide direct, measurable and quantifiable insight to the state of your business.

We can help identify the right metrics for your organization and how to ensure your sales and marketing metrics are reliable.

Once your organization starts gathering sales and marketing data, we'll sift through the data so you can see it in a useful,
actionable format. Visual dashboards, whether through Salesforce or another CRM platform can display your sales and marketing

metrics in a format that is easy to interpret, we can do this for you.

Does your organization have a use Key Performance Indicators, also called KPI? We will work with you to identify the best KPIs for
your organization. We also develop digital KPl dashboards - a powerful tool to provide immediate feedback and engage your

employees in the business.

G. Performance measurement and management

If we have made it this far, we have the tools to quantify and assess performance - from an enterprise level to a granular level.

H. Develop a culture of Perpetual Improvement /

Defined processes, established metrics, communication and employee buy in can be a powerful tool. When executed correctly, it

becomes pervasive and transforms your company culture to focus on constant process improvement and revenue generation.

Strategic Marketing Plan - Getting Started. Contact Marketing Practicality today to begin your strategic marketing plan. We will

develop a strategic marketing consulting plan that will transform your business and work with your budget.
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14%

ANZ
]
SOUTH AMERICA

Our database consists of more than 19.8 million verified records across North America,

LATAM, EMEA + UK, ANZ & APAC regions and across all horizontals % verticals.



Advertising & Marketing 11%
Manufacturing & Retail 13%
BFSI 10%

Govt-Federal/State/Local

Education

HR/Staffing & Recruitment

4%

2%
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35%
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Information Technology

Others 16%
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